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UP AS a
CHANGE
GAINS PACE

We live in an age where change is the sole constant, and technology is one of
the major driving forces behind the evolution we see brewing all around us. No
one is left untouched by the swirling winds of change, be it age-old legacy
brands, or new-age upstarts seeking to upend the well-entrenched apple carts
of the incumbents.

With new demands thrust upon brands by a new breed of savvy, worldly-wise,
and discerning consumers, it is now a case of having to adapt to stay relevant.
And it's not just buying behaviour either, but entire value systems and
worldviews that are changing. No longer is it enough for a product or service to
satisfy a narrow need. Progressive thinking is now the norm, with a sense of
elevated purpose and demands bundled along with it. Balancing these many
demands is a challenging act, but a few brands are doing so admirably.
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RECALIBRATING
THE BRAND COMPASS

Studies conducted over the course of 2023 threw up some fascinating patterns.
46% of consumers polled by a major research agency indicating that they
would tend to pay more when purchasing from a trusted brand, and a
staggering 94% of consumers would heartily recommmend brands they connect
with emotionally, be it a known or unknown one.

As consumer spending is set to expand in India in the months to come, it would
be prudent for brand barons (and baronesses) to fully understand the
permanence of the nature of changes we have witnessed. It is an imperative for
brand leaders to gain a deeper understanding of the psyche of the modern
consumers, and then craft a purposeful narrative around the brand that has a
certain emotional resonance to it. In this way, they can build stronger
relationships with their audience.

A few brands have understood this better than most, and in doing so are often a
step ahead in growing and retaining their customer base and ensuring loyalty to
their brands. This is the cohort that will gain acclaim as Brand of the Year 2024,
who have built their success stories by crafting relationships that have withstood
the test of time, as opposed to building their brand on something more
transient or merely flirtatious.



This unique industry platform showcases brands that remember that the
consumer is king, and that serving them in new, sometimes unexpected ways is
vital if they are to thrive in today’'s competitive marketplace. Just as brand
leaders hope customers stay loyal to them, brands must stay loyal to the
philosophy of consistently delivering what their customers desire. It is one of the
few constants in an age of flux.

Brand of the Year 2024 will see some of the industry’s leading lights offer
insights into the DNA of successful brands, the building blocks of creative
thinking, and the new growth edicts that have stood others in great stead, with
the evening culminating in a celebratory ceremony that recognises these
industry doyens.

SHAPED BY
IN-DEPTH RESEARCH

This unique initiative has been
shaped by insights gleaned
from an industry-wide
consumer study conducted by
LeadCap Ventures, with brands
appraised on the following
parameters:
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Innovation
This initiative has been brought to you by Team Marksmen. We help organisations
and leaders from across sectors create impactful change that matters through unique
brand solutions that resonate with audiences.




SOME OF

THE CATEGORIES

Retail and
E-Commerce

QSR

Consumer
Durables

BFSI
FMCG

Healthcare

WHY
ATTEND?

Automobile
and Auto
Anciliarry

Apparels and
accessories

Home Décor
and more...

Learn PRACTICAL TIPS
and strategies for
BRANDING SUCCESS.

Draw INSPIRATION from
INNOVATIVE BRAND
CAMPAIGNS.

NETWORKING
OPPORTUNITIES with
industry PROFESSIONALS.

Gain insights into LATEST
TRENDS and best
PRACTICES IN BRAND
MARKETING.
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PRINT COVERAGE : HINDUSTAN TIMES

BUILDING
BRANDS

The 2 Edition of Brand of the Year 2023 celebrates the
créme dela créme that set the gold standard of branding
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A JOURNEY OF
RELENTLESS GROWTH

Aditya Khemka, Managing Director, CP Plus, offers his insights
into the brand’s plavbook for creating an industry benchmark
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Recognising India’s most innovative companies
who shatter stereotypes and outperform the norm
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ABOUT
TEAM MARKSMEN

We are a media organisation based out of Mumbai that empowers industry
leaders by providing them with insights, ideas, and opportunities that fits their
unique industry and context. Through content shared via our flagship website,
Marksmen Daily, and our print magazine ‘in Focus' focused on business,
leadership, and lifestyle, we help advance the practice of management.

Team Marksmen has carved a niche by creating unique knowledge communities
and platforms that inform and shape the actions of decision makers, enabling
them to create impactful change. We have successfully executed more than 45
events with 1500+ domestic and international B2B and B2C brands, helping
businesses across industries create opportunities to engage audiences through
on-ground and virtual experiences.
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308, Evershine Business Complex, Above Evershine Mall, Mindspace
Chincholi Bunder Road, Malad (West), Mumbai - 400064.
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