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THE GOLD STANDARD
OF BRANDING

Step into the world of excellence with the 2" Edition of Brand
of the Year 2023, where the unparalleled success stories of
brands making a difference came to the fore

The nature of brand-building as we know it has gone through a renaissance
over the past 10 years, but while much has changed, there is likely much
more change still to come.

As we transition into a period of economic uncertainty that will test the
resolve of brand builders, brands must evolve into a multi-dimensional
experience, a tapestry interwoven with emotions, aspirations, and
storytelling. In this era, branding must transcend the realm of products and
services to embrace the essence of the human experience.




BRANDS BREAKING
THROUGH THE CLUTTER

Through resilience and quick-thinking, a few elite brands have recognised
these essential home truths and tempered their plans to stand the tough
tests that lie in the offing. Their feats are admirable, and they are being
given the grand stage they deserve today, being recognised as a Brand of

the Year 2023. By getting the basic building blocks of branding right and
adding a layer of innovative thinking in line with the demands of the
current consumer, these are the brands that have cut out the hyperbole
and demonstrated hyper-growth.

These exceptional brands have redefined what it means to scale the
pinnacle of achievement. Through an unwavering commitment to quality, a
relentless pursuit of innovation, and an unwavering dedication to customer
satisfaction, they have emerged as beacons of inspiration and aspiration.
Truly, they have set the gold standard in their fields.
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PAST SPEAKERS

2023

JAYANT JAIN KV SRIDHAR MAFLA MUDGAL PRATEEK SINHA
Vice President - Marketing aka POPS Associate Director - Retail Partner & Leader - Design and
& Customer Services, Head Chief Creative Officer Marketing Experience Consulting
Loyalty & Shopper Insights Global Colgate-Palmolive PwC
Reliance Retail Ltd Nihilent Limited (India), Ltd.

SHWETA SYEDA MEHER TAJ SUDEEP CHAWLA VAIBHAV RAO
SRIVASTAVA Director, Global Head Brand VP - Marketing Regional Director for Patient
Chief Customer and External Communication Pidilite Industries Ltd. and Healthcare Experience (CX)
Experience Officer EY Global Delivery Services Pfizer Asia
Tata CLiQ
2022

ARIJIT SENGUPTA KAUSHIK KRUNAL DESAI MAYANK KUMAR
Chief Marketing & MUKHERJEE Director Marketing Co-founder & MD
Communications Officer Co-founder ZEES Global upGrad
NSE SUGAR Cosmetics

PARIKSHIT PAWAR PRAHLAD KAKAR SANDEEP SHARMA
Chief Marketing Officer Founder Chief GM (CC & Branding)
Shapooriji Pallonji Real Genesis Film Productions

Estate

IndianOil
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PRINT PUBLICATION

PRINT 2023 — HINDUSTAN TIMES

THE BRAND PLAYBOOK, REFRAMED

Hindustan Times Media Marketing Initiative | Monday, 31 July 2023
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Brands in the ascendant S [T LT3 Building on core strengths

By epitomising the gold standard for the industry, Brand of the
Year 2022 has lafty benchmark for others to aspire
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s GLIMPSES OF 2023

o 2023-2024

2" EDITION

& ¢ [CEAR




PROMOTION BY CLIENTS

Linked (5 . Fenesta Windows' Post

Markamen Daity + Follow 4+
Prateek Sinha’s Post
o

POWERICA
—

A PROMISE FOR POWER




ABOUT
TEAM MARKSMEN

We are a media organisation based out of Mumbai that empowers industry
leaders by providing them with insights, ideas, and opportunities that fits their
unique industry and context. Through content shared via our flagship website,
Marksmen Daily, and our print magazine ‘in Focus' focused on business,
leadership, and lifestyle, we help advance the practice of management.

Team Marksmen has carved a niche by creating unique knowledge communities
and platforms that inform and shape the actions of decision makers, enabling
them to create impactful change. We have successfully executed more than 45
events with 1500+ domestic and international B2B and B2C brands, helping
businesses across industries create opportunities to engage audiences through
on-ground and virtual experiences.
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LETS DISCUSS !!

Vs,
4 contact@teammarksmen.com & www.teammarksmen.com

308, Evershine Business Complex, Above Evershine Mall, Mindspace
Chincholi Bunder Road, Malad (West), Mumbai - 400064.
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