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India's manufacturing sector is poised for 
tremendous growth, projected to reach
US$ 1 trillion by 2025-26. This trajectory is 
fuelled by government initiatives like Make in 
India and Production Linked Incentive (PLI) 
schemes, which are driving expansion, 
attracting foreign direct investment, and 
enhancing industrial infrastructure. The 
manufacturing sector has emerged as an 
integral pillar of the country's economic growth, 
with key industries like automotive, engineering, 
chemicals, pharmaceuticals, and consumer 
durables leading the way.

A Bridge too Far?
SKILL GAPS:

However, the manufacturing sector is grappling with critical workforce 
challenges that threaten to undermine this promising future. A 
significant skill gap persists, with on-the-job training remaining the 
primary means of achieving proficiency. This results in prolonged 
learning curves and productivity lags. Further exacerbating the issue is 
the minimal collaboration between industry and academia, leading to a 
misalignment between educational curricula and the real-world needs 
of manufacturers. Consequently, companies struggle to find job-ready 
candidates, while graduates often lack the practical skills demanded by 
the sector.



In continuation to our flagship event - Most 
Preferred Workplace - we now turn the spotlight 
specifically on the manufacturing sector with 
our upcoming recognition initiative Most 
Preferred Workplace 2022 -23 Manufacturing 
edition. This exclusive industry platform will laud 
leading brands from the manufacturing sector 
that have particularly succeeded in their holistic 
reorientation of the business landscape, which 
has seen them create an employee experience 
that is meaningful, collaborative, and inspiring.

those Retooling for Success
RECOGNISING 

Demographics and perception issues further compound these 
challenges. Manufacturing remains a male-dominated industry, with the 
nature of work often deterring female candidates from applying. This 
gender imbalance not only limits the talent pool but also hampers 
diversity and innovation. Additionally, the sector fails to attract 
younger generations, particularly Gen Z, who perceive 
manufacturing as boring, 
uncreative, and lacking the 
glamour of other industries. 
This image problem creates 
a generational gap in the 
workforce, potentially 
leading to knowledge loss 
and hindering long-term 
industry growth.



This unique initiative has been shaped 
by insights gleaned from an 
industry-wide study conducted by 
LeadCap Ventures, with organisations 
appraised on the following parameters:

Employee engagement
and empowerment

Retention and
Recruitment

Upskilling and
Reskilling

Diversity, Equity
and Inclusion

Safety and
Security

SHAPED by In-depth Research

• Insightful discussions 
around current HR trends 
in the manufacturing 
industry

• Best practices to ensure 
workplace safety and 
employee well being

• Overcoming the talent 
crises: reskilling, upskilling, 
and managing growing 
attrition rates

• Approaching future of 
work with a diverse and 
inclusive workforce

KEY 
DISCUSSION 
POINTS



• Interact and NETWORK WITH 
EXPERTS from various industries

• Learn newest WORKPLACE 
TRENDS in the manufacturing 
sector

• Build your knowledge through 
POWER PACKED LEADERSHIP 
sessions

• Engage with INDUSTRY PEERS

WHY TO 
ATTEND?

INDUSTRIES COVERED

Automobile and 
auto ancillaries

Pharmaceuticals 
and Healthcare

Chemical

Oil and Gas ...and more

Food 
Processing

Metals and 
Mining

Construction, 
building material 
and equipment 
manufacturers
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ABOUT
TEAM MARKSMEN

LETS DiSCUSS !!

We are a media organisation based out of Mumbai that empowers industry 
leaders by providing them with insights, ideas, and opportunities that fits their 
unique industry and context. Through content shared via our flagship website, 
Marksmen Daily, and our print magazine ‘in Focus’ focused on business, 
leadership, and lifestyle, we help advance the practice of management.

Team Marksmen has carved a niche by creating unique knowledge communities 
and platforms that inform and shape the actions of decision makers, enabling 
them to create impactful change. We have successfully executed more than 45 
events with 1500+ domestic and international B2B and B2C brands, helping 
businesses across industries create opportunities to engage audiences through 
on-ground and virtual experiences.

TELEViSiON

DiGiTAL PRiNT
SOCiAL
MEDiA

BESPOKE
EXPERiENCES
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This initiative has been brought to you by Team Marksmen. We help organisations and leaders from across sectors create 
impactful change that matters through unique brand solutions that resonate with audiences.


