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Transformative

In today's hyper-competitive business
landscape, Customer Experience
(CX) has emerged as the defining
factor separating market leaders
from the rest. Despite its recognized
importance, only a select few
organizations have truly mastered the
art and science of delivering
exceptional CX consistently across all
touchpoints.

These trailblazers have not only
reaped significant financial rewards
but have also set new industry
standards, serving as beacons of
inspiration for their peers. Their
success stories demonstrate the
transformative power of putting the
customer at the heart of business
strategy, showcasing how a relentless
focus on CX can drive innovation,
foster loyalty, and catalyze
sustainable growth.

In recognition of these pioneering
efforts, our upcoming second edition
of the Masters of CX will celebrate and
honour these organizations, offering a
platform to showcase their
achievements and share invaluable
insights with the broader business
community.
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In-depth Research

This unique initiative has been shaped by
insights gleaned from an industry-wide
consumer study conducted by LeadCap
Ventures, with brands appraised on the
following parameters:
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Customer Journey Mapping
Was the customer's journey from awareness
to purchase a pleasant one?

Omnichannel Experience

Are the company's products/brands
available across all channels - i.e.,
traditional, modern, e-commerce - with a
consistent experience on offer?

Technology Integration

Does the brand or the company use
effectively deployed innovative technologies
like chatbots, VAs, CRMs, etc. to manage
customer queries?

Analytics and Insights

Does the brand leverage predictive analytics
through a variety of tools to deliver strategic
insights?

Consumer Stickiness

How has the brand looked to deepen
consumer stickiness and drive greater
loyalty and subsequent advocacy?

Employee Engagement

Are internal customers, i.e. employees,
engaged by the brand/company, and
invigorated by the corporate purpose and
strategic mission?




CHedia
Coverage - vemni edition 2024

PRE - EVENT PRESS RELEASE
I @Iie

ABWCI
Blogs

Dheliverieg e the Prosmbse of Geest U8

[N I P ——-—

Delivering On The Promize OF Great CX

0080

Y

IC] Bt oy Wosnst vBnekon Donirol sgen e
B — T -

Casanmer Expericnie in Mushorn Business: The

lovralabe Dallenntii

Custemer Experisnce In Madern Business: The
Invisible Differentiater

Lrl=b 1}

i g e -

= ABWCI : .
Customer Experience in Modern

Business: The Invisible Differentiator

Customer Experience in Modern Business: The Invisible
Differentintor




PRINT BUSINESS STANDARD Business\Standard

Years of Insight

Busiinesis Standand 1 COMPANIES 3
DEI hi H c ju "ks T 5'{ cr I I 1K e to gt €30 mn Ilm.g-lr-'m Joan from German firm

demand against :

Indus Towers ™ T
— .:-Eluhe : C | ‘—t' prio @

Bank Smarter Grow Faster
| WITH Pl ORE BLZ APP |

Fasbeed Fovot uwmn Enapmint nets 512 mn
infunding, led by Temasek in detitand equity

I e T T 1oT=]

o g | vt

TELEVISED ON ET NOW m

q CX Transformaii¢gSummit Mumbai Edition 20... ~» o
b Micg Share Info

Prasarted By

& Thiw : _—
- HANSFOR; e
p o+ GONCLAU: - c =
T ‘h-f.‘\:,\vﬂ[:(

ET|

MORE VIDEOS

P o) o11/424 B & VYoulube [

CX Transformation Conclave - Mumbai Edition
2023




Brandd felicctated ad

Masters of CX

Mumbai Edition 2024

Llfﬂ' Lenovo B ANCHOR | Panasonic
\\3 TATA TATA
shaadi: | ..., cLiQ LCs Snsmer
TECH
PRAVJSH
an

HDFC

Delhi Edition 2024

{ e c E S c
LIFE INSURANCE LI MITE
SOLUTIONS
P* TaskUs™

* Redcliffe

Panasonic b RBLBANK M & SE¢

apno ka bank

OSBIcard

An



Glimpses

Delhi Edition 2024

V.

Congratulations \
e .‘} i

/ Congralulations \ \
e i

T

"L 1

/ Congratulalions \
& .

/ i
e -
i

; Congralulations \ \'

And more...



Slaat
Partners

BENGALURU 2024 - EDITION

Presenting partner CX Transformation Partner Knowledge Partner

N I c E salesforce —l
pwc

Digital partner Magazine partner Brought to you by

ez B AT
in Focus 7 TEAM

DELHI 2024 - EDITION

Presenting partner Associate partner Digital partner
MARKSMEN
NiCE exotel

Magazine partner Media partners

in Focus husine(ondard | siligoningia | GIO | S Xuenge

Supporting associations Brought to you by

'\I 1“{: I SME CHAOFINDI:

MUMBAI 2024 -EDITION

Presenting partner Co-Presenting partner Powered by partner

w
zendesk

In association with Digital partner Magazine partner Hospitality partner Media partners

Busineotindard | giligoningia | Sx...,. | *<dailyhunt | ZEao

CIO | CENS | (10Review | 3rae?” | [EIEREE

REPUBLIC. in Focus £ SAHARA-STAR

Supporting associations Webcast partner Brought to you by

: O]
ABWCT | swousitoes | D ERAES




%ﬂawt
Team Marksmen

We are a media organisation based out of Mumbai that empowers industry leaders by
providing them with insights, ideas, and opportunities that fits their unique industry and
context. Through content shared via our flagship website, Marksmen Daily, and our print
magazine ‘in Focus’' focused on business, leadership, and lifestyle, we help advance the
practice of management.

Team Marksmen has carved a niche by creating unique knowledge communities and
platforms that inform and shape the actions of decision makers, enabling them to
create impactful change. We have successfully executed more than 45 events with
1500+ domestic and international B2B and B2C brands, helping businesses across
industries create opportunities to engage audiences through on-ground and virtual
experiences.
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ABOUT MARKSMEN DAILY

Marksmen Daily is a leading and fastest growing digital knowledge platform
committed to showcasing stories that engage, inspire, and captivate the
imagination. Through crisp, bite-sized information, this new-age website breaks
down the world around us by uncovering the latest business happenings, highlights

trends to keep an eye on, and demystifies all things complex.

MarksmenDaily.com has been very well-received and gets over 175,000 visitors a
month and is already very well received by industry executives and general populace.

WWW.MARKSMENDAILY.COM

LETS DISCUSS !!
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